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 Infographics and Personal PR 

Infographics, or information graphics, are making a comeback across the Web. Have you thought about 

using an infographic for your resume? Linda explores this option in this article. 

 Infographics and Integrity 
In a world filled with 140-character messages riddled with hashtags (Twitter), Facebook messages that are 

shortened by the “more” tag and blogs that cannot be more than 500 words long for fear of readerships‟ 

lack of attention, it makes sense that information graphics are making a comeback. Graphics are easy on 

the eye (for the most part) and can contain tons of information. But, do infographics indicate a „dumbing 

down‟ of Internet readership, or does this resurgence of graphic information mean that writers and designers 

are becoming smarter? 

 

Ok, that‟s a rhetorical question, with no answer expected. But, a revival of information graphics does mean 

that information contained in those graphics may or may not be relevant or correct – just the same as 

information contained in any blog, story or news report. And, the fact that this piece of information contains 

two sources of information – the facts and the graphic that represents those facts – means that any 

infographic producer needs to double down on the credibility of that piece of graphic news. 

 

For example, take a look at this information graphic about worldwide usage of social networks: 

 

 

Tell me, from the information you‟ve gathered above, how you can rest assured that this information is 

correct? The only clue I have is that this graphic and its associated information was created by IBM through 

the site, Many Eyes. While IBM often is seen as reputable, the lack of citation also shows that IBM feels that 

this graphic does not deserve citations. In other words, where did IBM retrieve the information required to 

complete this map? 

 

http://www.vincos.it/wp-content/uploads/2009/06/wmsn-06-09.png
http://manyeyes.alphaworks.ibm.com/manyeyes/
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That map provides one simplistic example of how easily people can trust the information contained within 

an infographic. Perhaps the authority provided by a pretty graphic can push this illusion, but no 

matter...what I‟m about to discuss is how you can use this illusion and more to push your skills into the public 

through infographics, too. 

 

PS – you, too, can use Many Eyes to create visuals from data sets provided at that site, or upload your own 

data sets to create infographics. 

 Getting on Board the Infographic Train 

If you are mesmerized by infographics and you know little about the history behind this form of visual 

communication, then make a quick visit to Wikipedia to gain some insight. Then, head to the library to find 

any books penned by Edward Tufte, a statistician and sculptor who concentrates on the validity and – on 

the other hand – the fallacy of many infographics. 

 

The reason you need to know more about information graphics before you head into this realm is because, if 

you want to create this graphic communication genre, you need to know that you can add this skill to your 

resume. It might help, too, if you learn a bit more about statistics, as you cannot create an infographic 

without some knowledge in that field as well. 

 

Don‟t freak out about the statistics part, especially if you already create databases. If you‟ve “been there, 

done that,” then you understand that collecting, analysing and interpreting data within those databases is, 

basically, a statistical practice. You are then, by all means of the definition, a mathematician as well as a 

designer. 

 

You also can view some information graphics at sites that focus on those art forms. I‟ll list a few of those sites 

at the end of this article in the conclusion. In the meantime, I‟m going to take you straight to one of those 

sites, Cool Infographics, where Randy Krum has created an article about infographic resumes. 

 

Infographic resumes? Why didn‟t you think of that? What a great way for a designer to show off skills, mask 

weaknesses and create a graphic that also shows expertise? I‟ll walk you through a few of those resumes to 

explain what is great about these tools and what – if anything – could be added or detracted from this 

means of selling yourself to potential clients. 

 The Infographic Resume 
No beating around the bush – let‟s get started with Michael Anderson‟s resume, the one shown at the top of 

that article about infographic resumes: 

http://en.wikipedia.org/wiki/Information_graphics
http://en.wikipedia.org/wiki/Statistics
http://www.coolinfographics.com/
http://www.coolinfographics.com/blog/2010/1/8/16-infographic-resumes-a-visual-trend.html
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Pretend that you are a client who is viewing Anderson‟s resume for the first time. Instead of a bland paper 

resume typed out for scanning, you might sit back in your chair to take in all the pretty primary and 

secondary colours – much like a kid would do with a coloured picture book. That‟s the first plus to this resume 

– all the bold, attention-getting colours. 

 

After the colours make their impact, you might begin to read the information contained in this graphic. I 

don‟t know about you, but my eye went to the lower right, where type was concentrated. This is where I 

learn, with a glance, what this person is capable of doing. But, I take more time than usual with this 

information, as I want to see how it correlates with the accompanying graphic. The more time I spend with 

this information, the more that information is ingrained in my brain...meaning that Anderson‟s skills will stay 

with me, when compared to other designers. 

 

Finally, I begin to explore other information and accompanying graphics, and find myself laughing out loud 

at Anderson‟s “Daily Intake and Output” that includes coffee, humour and productivity. Despite the levity 

contained in this information, I find myself looking hard at the productivity and communication levels, which 

seem to be consistently strong (compared to the coffee intake) and improving. 

 

This is exactly what a visual can do for your resume that simple type cannot do – provide comparisons that 

make your strong points seem stronger. Using simple elements and principles of design, you can make the 
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stronger points seem stronger when you align them with stats that contrast in strength. Note, also, that 

Anderson uses hot colours (red, orange and yellow) against cool colours (blue and green), a trick that can 

make that contrast seem even stronger. 

 

I‟m not sure how I feel about the graphic at top in Anderson‟s resume. Instead of looking at the information, I 

found myself wondering if the hot colours would have looked better at the bottom. Outside of this diversion, I 

thought the way he separated his academia and his work experience was brilliant. The typeface is easy to 

read, the use of greys to contrast with the brilliant colours was smart, and the inclusion of his personal 

information at the top right of the page was smart, too. 

 

Would I hire this guy on the spot? No – I would treat him as I would any other applicant for a job. But, I may 

call him faster than I would other applicants to set up an interview. And, his information would stay with me 

for far longer, I think, than information contained in a simple typed resume. 

 The Next Resume 

Moving on, scroll down the page to Jesse Burton‟s resume: 

 

 

The resume above caught my eye simply because it was striking in contrast (see larger version). But, I had 

trouble reading the white type on the black background (I‟m into my fifth decade of living, and my eyes 

aren‟t what they used to be, even with corrective lenses). You might think about usability and accessibility 

when you create your graphic resume, too, as some employers are – like me – older than many applicants. 

What may seem cool to you and your peers may be detrimental when your audience changes. 

http://i29.tinypic.com/27yogef.jpg
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Despite that white-type-black-background issue, I love the layout simplicity that Burton used on his resume. 

This is the classic “Z” layout, with a line across the top that leads the English-speaking and reading viewer 

from left to right, and the slanted copy and bottom line that takes the eye from top right to bottom left and 

back to the right again. This layout was used a lot in newspaper and magazine advertising, and it‟s used 

today in sparing amounts...which is too bad, as this layout is proven to work time and time again. 

 

I‟m also experiencing a bit of trouble reading the white type on the coloured bands at bottom left. Be sure 

to make your type read easily with contrast...black type would have worked here, and I would not have a 

problem seeing black type on the green or yellow compared to the white type on the purple. No problem 

at all. Other items I really like about this graphic include the “Hello!” at top left (very open, friendly and 

casual) and the resemblance of the colours against the black that remind me of black lights (re: sixties), a 

retrograde design that works for me. 

 

As you can tell from the above paragraph, the problem (or solution) created by a graphic resume is that 

you really are putting yourself on the line. By choosing a specific graphic style, you show me who you are 

more so than if you used a simple typed page for your resume. With that in mind, I think it might be a wise 

idea to have several designs on hand to fit the potential client‟s likes and dislikes (some things that are good 

to know before you ship off a resume – you may learn that you don‟t want to work for a specific person any 

more than that person would want you to work for him or her). Plus, it is handy for employers to have a print 

resume as well, to file with your personal information if you are hired or if they want to keep your information 

in a „tickle‟ file for future work. 

 The Third Resume 

Greg Dizzia‟s resume is a great example of how to use keys to display information: 

 

http://dizzia.deviantart.com/art/Curriculum-Vitae-PDF-69050981
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Playing with keys is like playing with game pieces, and Dizzia handles those pieces with skill – instead of 

scattering them all over the board, he places them in sequence, making this resume easy to “read.” He uses 

hot and cool colours for contrast, but they‟re in pastel shades, which make them easy on the eyes. Once 

again, however, I wonder about using white type on that light green. It would not have bothered me in the 

least that the type on the green was black for high contrast. 

 

The nice thing about Dizzia‟s keys is that they resemble signs that might be used in an airport or along a 

roadside. And, he mixes those symbols up with what appears to be element signs on the green. The resume 

is clean, neat, clear and useful; however, in returning to look at it again, I wish he had put his name at the 

top, rather than using the “Curriculum Vitae.” That way, with one glance, I could tell who I was dealing with 

rather than have to search for his name at the bottom left. 

 

Don‟t be shy – shout out your name so it‟s heard! “Shouting” your name with bold type also makes it easier 

for viewers to remember your name. 

 Conclusion 
If you look at the three resumes above as well as others on the Cool Graphics site, look at how much 

information is included on those graphic pages. Do you think you could fit any one of those graphics into 

one typed sheet? That‟s what many employers look for – one sheet of information for a resume so the 

second sheet doesn‟t get lost and so the resume can be read easily at a glance. 

 

By using graphics for a resume, you are declaring yourself as a designer, you can fit more information about 

your skills and education on one sheet, and you‟ve grabbed the employer‟s attention – all GOOD things. The 

scary part is getting it “right.” The only way you can get to that point is to know your craft and the skills 

involved with infographics. 

 

Back to the original thought that opened this article – credibility. When you create an infographic for your 

resume, how can you make that information seem credible? Only one answer to that question – by including 

references. But, this inclusion brings up another interesting question – how do you feel, or how would your 

references feel, about putting this information on a graphic display? You may want to include this 

information on the back of the piece or include it in a regular typed resume that you include with the 

graphic. Use your imagination, but be sure to include it...most employers may not hire a person without 

credible references, any more than they would want you to marry a daughter through elopement. 

 

Here are a few more sites that may help you gain some insight and knowledge about how to use 

infographics. Be critical when you look at the images on these sites – apply the elements and principles of 

design. Did the designer use them? Or did the image look slapped together? Did the designer cite his or her 

information, or are you left in doubt about the credibility of that information? Was the layout easy on the 

eyes, or was it confusing? Take notes – repeat what works for you and discard the rest. 

 

 Cool Infographics – This is Randy Krum‟s site as mentioned previously. 

 Francesco Mugnai – this article contains 50 “great examples of infographics.” 

 Six Revisions – this article contains “40 Useful and Creative Infographics.” 

 Flowing Data – this entire Web site deals with information architecture. 

 The Infographic Showcase – ditto. 

 Infographics – ditto. 

 Flickr Info Graphics Pool – this is the Flickr group for many designers who have pooled together 

examples of infographics. My only problem with this site is that many of the examples don‟t have links 

and aren‟t easy to read at a small size. 

 Good – this site contains a lot of different visual information „packets,‟ including infographics. 

 Nixlog – a running collection of links to infographics found on the Web. 

 

http://www.coolinfographics.com/
http://blogof.francescomugnai.com/2009/04/50-great-examples-of-infographics/
http://sixrevisions.com/graphics-design/40-useful-and-creative-infographics/
http://flowingdata.com/
http://www.infographicsshowcase.com/
http://info-graphics.com/
http://www.flickr.com/groups/16135094@N00/pool/
http://www.good.is/
http://www.nixlog.com/infographics/

